
Tous droits réservés © Les Presses de l'Université de Montréal, 1976 This document is protected by copyright law. Use of the services of Érudit
(including reproduction) is subject to its terms and conditions, which can be
viewed online.
https://apropos.erudit.org/en/users/policy-on-use/

This article is disseminated and preserved by Érudit.
Érudit is a non-profit inter-university consortium of the Université de Montréal,
Université Laval, and the Université du Québec à Montréal. Its mission is to
promote and disseminate research.
https://www.erudit.org/en/

Document generated on 07/18/2025 7:02 p.m.

Meta
Journal des traducteurs
Translators' Journal

Brand Name, Trademark, Trade Name et Private Name
Charles Dupont and Lisette Ménard-Lépine

Volume 21, Number 3, septembre 1976

URI: https://id.erudit.org/iderudit/002677ar
DOI: https://doi.org/10.7202/002677ar

See table of contents

Publisher(s)
Les Presses de l'Université de Montréal

ISSN
0026-0452 (print)
1492-1421 (digital)

Explore this journal

Cite this article
Dupont, C. & Ménard-Lépine, L. (1976). Brand Name, Trademark, Trade Name
et Private Name. Meta, 21(3), 197–205. https://doi.org/10.7202/002677ar

https://apropos.erudit.org/en/users/policy-on-use/
https://www.erudit.org/en/
https://www.erudit.org/en/
https://www.erudit.org/en/journals/meta/
https://id.erudit.org/iderudit/002677ar
https://doi.org/10.7202/002677ar
https://www.erudit.org/en/journals/meta/1976-v21-n3-meta273/
https://www.erudit.org/en/journals/meta/

















