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THE SHAPE OF THINGS TO COME

Nolin TRUDEAU, Montréal

My talk to you today is in a way a fable. Some may call it a vision, others a
prediction, but most will think it is just wishful thinking, which maybe it is.

Let us suppose we are in the year 2060, Needless to say many changes have
occurred since 1960.

Between 1960 and 20606, we have had three wars : one in 1984, which was won
by Russia, introducing George Orwell’s era of the big brother; the second, won by
the Allies, in the year 2018, after a four-year conflict which began in August 2014
with the assassination of the president of the Republic of England, at the hands of
a member of the I.R.A.; and, finally, a third great war with which this continent
had nothing to do. It tok place from 2039 to 2045, when India and Japan united to
defeat the combined forces of China and what was left of the Soviet Union.

I would like you now to take a look at this map of North America. You will see
that following the Armistice of the year 2018, the United States had to sell back
Louisiana to France, who paid 15 trillion francs for this territory as against the 15
million dollars the U.S. paid for it wayv back in 1803. Louisiana is one of the two
areas marked in white. In 1987 and again in 2015, this area was invaded and destroyed
by the Russians.

To the West, in black, starting from Mexico and stretching to the northern border
of California, we have a Spanish-American country somewhat similar to that which
existed prior to 1845, the yvear of the Texas annexation and 1848, year of the Mexican
cession.

The area in the East shows the United States of 2060 made up of its original
13 colonies. The area, known prior to the Lewis and Clark expedition as the
Northwest Territory — ceded to England by France in 1763 and given to the U. S.
in 1783 — has also been sold back to France and is now a part of Louisiana. Togeth-
er with Ontario, which is now located in Greenland, this part which was the in-
dustrial heart of North America was also annihilated by the U.S.S.R.

The entire English population of Central Canada and of the Central United
States was decimated. Following the repurchase of Louisiana. more than two-thirds
of the population of France moved into the reacquired territory. And in 2060, the
French population here now totals 100 million, as opposed to 75 million English-
speaking people in the New England States and the Spanish-speaking population of
150 million in Mexico and what was formerly the Western United States.

Now French-Canada, which was spared the great Russian invasion of 1984, has
become the most populous area of Canada. It stretches from Nova Scotia to the Red
River. English-speaking Canada consists of the Western provinces, and spreads into
the Oregon territory.

The population of French-Canada is 45 million and that of English-speaking
Canada, approximately 15 million.

The bulk of commerce and industry in Canada is now run by French-speaking
Canadians who, upon acquiring a healthy majority some 75 years ago, promptly
reverted to unilinguism.

Within the boundaries of French-Canada, there are various small pockets of
bilingual Anglo-Canadians, mostly of Irish descent.

Now in order to sell their goods and services to the English-speaking people of
the West, the Franco-Canadian manufacturers, advertisers, and businessmen, must
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possible to understand and even more difficult to translate, What used to be a clear,
crisp, concise language has been bastardized to a point where all sorts of high-
pressure words are coined at will, and for which we have no English equivalents.

“Furthermore”, declares the speaker of the year 2060, “the French-Canadian men-
tality has evolved considerably over the past century. You have become more Gallic
than your ancestors ever were. In our sedate, prudish provinces of Western Canada
we are now getting advertisements which cause our young girls to blush and our
Protestant Ministers to fulminate against the lax morals of this era. You should re-
member that in our nmeck of the woods, bosoms should be covered, legs not too evident,
and that situatioms which suggest too much promiscuity should be carefully avoided.
Edmonton is not Paris, mor are Vancouver and Victoria Sodom and Gomorrah ! And
while in the East, B&bé Latour is a national institution, e cannot stand what she
stands for! We have our own celebrities, actors, personalities, traditions, and insti-
tutions, and you should build your English advertisement around them, not around
Bébé Latour, Pit Caribou, Hon. Oscar Pelletier, the old-fashioned game of hockey
which you still play, but which we abandoned years ago in favour of ice cricket.
And leave us alore with your blue, fleur-de-lys flag. We still use the glorious Union
Jack of pre-revolutionary days. And when it comes to food, why try and shove your
“soupe aux pois, tourtiéres, fricot de pattes de cochon, and tarte a la ferlouche” down
our throats. We have not got French stomachs, by gar !

“Coming back to the language difficulties”” — if T may quote Mr. O'Neill further
— “Lavigne awd Pelletier have a product which is called ‘Pschitt’ and frankly, this
sounds like heck to the KEnglish ears of Western Canadians”. He adds that ‘“such
typically descriptive and very French trade names as ‘Couvrefeu’, ‘Sainedent’, ‘Bon-
matin’, ‘Jambonbon’, are extremely tricky words to place in slogans, jingles, etc.
because ne English words rhyme with thein. They are descriptive respectively of a
fire extinguisher, a demntifrice, an alarm clock and a ham, but who knows that in
English ?”

In his address to the “Cercle de la vente et de la publicité de Fort-Rouillé
(formerly Toronto)” Mr. O’'Neill stresses the fact that it is extremely difficult for firms
like his to adapt French proverbs which are already illustrated. For instance, in the
case of “Bonne renommée vaut mieux que ceinture dorée’” (a good reputation is better
than a golden belt) Mr. (¥Neill says that “a golden belt is meaningless in English
Canada and it is essential to change the art work because it simply does not fit
the English equivalent.”

“You, Frenchmen”, Mr. O'Neill states “have a tendency to use in your headings,
the ‘sex’ of articles, forgetting that only people have a sex in English. For instance,
last week, that ancient and respectable English daily, the Winnipeg Free Press, re-
ceived an advertisement from the Quebec Advertising Firm of Forget and Messier,
manufacturers and distributors of tobacco products and smoking accessories. The
heading of this advertisement is : ‘He is full of flame for her’. The art work shows a
pipe and a lighter i the foreground, and a young couple in the background. In
English we cannot use the slogan nor the illustration. However, being bilingual, I
appreciate the fact that, in French, this ad is terrific. Furthermore, the name of the
lighter is ‘Feuconstant’, which in English sounds like ‘few constant’, which sounds
like the dickens ! The pipe, which is one of the biggest sales items in French Canada,
does not sell well out West because it is called ‘La pipe Jos Latour’, after a French
Canadian rebel of the revolution which followed the war of 2018, whom you consider
a hero but whom we consider a traitor. And if I may use this ad as a further
example, the name of the firm Forget and Messier which is so prominently displayed
in all their ads, is certainly not conducive to increased sales in English Canada where
it sounds as it reads ‘Forget and Messier’.”

May I remind you here again that Mr. O’'Neill is speaking to a group of several
hundred completely French-speaking executives who know no English whatsoever,
have little desire to learn it, and feel it 1s not fair to have to spend such a great
deal of money on a population of 15 million people when the French population of
Canada totals 45 million.

According to Mr. O’Neill, last month, October 2060, Jos Bilodeau, President of
the largest advertising agency in Canada, Bilodeau, Tranchemontagne, Lalancette &
Latremouille, of Montreal, was heard to say : “Those English-Canadian translators
never agree on what is good English. We use one man one week and fifty other
English translators find his material lousy. Now, I learned English in high school
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